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Study Figure 1 carefully. 
 

 
Figure 1 

 
This image has been removed for copyright purposes but can be accessed by following this link: 
 

Empire television advertisement 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

https://bit.ly/2JdO1Kq
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0 1   Analyse Figure 1 using the following feminist ideas: 

• male gaze 
• post-feminism. 

[9 marks] 
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0 2   Cultivation theory argues that TV viewing had long term effects on the audience 
which were gradual but significant. 
 
How valid do you find the claims made by cultivation theory about audience 
response?  
 
You should refer to the Television Close Study Products. 

[25 marks] 
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0 3   Media products are shaped by the economic and political contexts in which they are 
created.  
 
To what extent does an analysis of your online, social and participatory Close Study 
Products (The Voice and Teen Vogue) support this view?  

 [25 marks] 
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0 4   To what extent do video game makers target audiences through changing 
representations?  
 
Refer to Close study products Lara Croft and Metroid Prime to support your answer.  

 [25 marks] 
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END OF QUESTIONS 
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