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Section A — Media Language and Media Representations.

Answer all questions in the spaces provided.

Study Figure 1 carefully.
Figure 1
This image has been removed for copyright purposes but can be accessed by following this link:

Fendi print advertisement



https://bit.ly/2J7A2pq

10]1] How are values and ideologies constructed by the use of media language in
Figure 1?
[8 marks]

Turn over »



0]2] How do representations of gender reflect contemporary social and cultural contexts?

You should refer to the Fendi advert (Figure 1) and the Maybelline advertising and
marketing Close Study Product.
[12 marks]




Turn over for the next question

Turn over »



How useful is Stuart Hall's theory of encoding and decoding in analysing the meaning
of the Score hair cream advertising and marketing Close Study Product (Figure 2)?
[9 marks]

Figure 2
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the great grooming action
of a hair cream from a liquid.




Turn over for the next question
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Paul Gilroy has identified the emergence of a Black Atlantic culture. He argues that
the themes and techniques go beyond ethnicity and nationality to produce something
new.

How valid is Gilroy’s argument? You should refer to your music video Close Study
Products, Billie Jean and Letter to the Free.
[20 marks]




Turn over »
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Section B — Media Audiences and Media Industries.

Answer all questions in the spaces provided.

/For the multiple-choice questions, completely fill in the circle alongside the appropriate answer(s).
CORRECT METHOD El WRONG METHODS | ® ” @ || == || @ ]

If you want to change your answer you must cross out your original answer as shown.

If you wish to return to an answer previously crossed out, ring the answer you now wish to select

as shown.@
/

: Which two of these terms are associated with cultivation theory?

Shade two boxes only.
[2 marks]
A Convergence
B Cumulation
C Framing

D Mainstreaming

E Mean World Index

O o e

F  Myth making

Turn over for the next question
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. Identify two strategies or techniques used by Radio 1 to attract a youth audience.
Explain the reason for each.
[4 marks]
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Explain how regulatory contexts shape the output of media industries.

You should refer to your radio Close Study Product, The Surgery.
[9 marks]

Turn over »
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Ideology can be defined as a collection of values and beliefs.

To what extent do media products target audiences by constructing an ideological
view of the world?

You should refer to your newspaper Close Study Products, The i and The Daily Mail.

[20 marks]
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END OF QUESTIONS

Acknowledgement of copyright holders and publishers

Permission to reproduce all copyright material has been applied for. In some cases, efforts to contact copyright holders have been unsuccessful and AQA will be
happy to rectify any omissions of acknowledgements in future papers if notified.

Question 3 ©Bristol Myers Co. 1967
Copyright © 2018 AQA and its licensors. All rights reserved




	Acknowledgement of copyright holders and publishers
	Copyright © 2018 AQA and its licensors.  All rights reserved

