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Information
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Close Study Products
Introduction
What are Close Study Products?

Close Study Products (CSPs) are a range of media products that must be studied in order to meet the
requirements of the specification and prepare for the exam. A ‘product’ means something produced by
a media industry for a media audience, for example, a television programme, a website or a video
game.

While CSPs are important in themselves as examples of the contemporary — and historical — media
landscape, they are particularly significant to the study of the theoretical frameworks; a way of exploring
the theories and debates required by the subject content.

The choice of CSPs will be reviewed regularly by the exam board.
How are the CSPs chosen?
The CSPs are chosen by the exam board and enable the study of all the following media forms:

television

film

radio

newspapers

magazines

advertising and marketing

online, social and participatory media
video games

music video.

Three of these forms must be studied in-depth: one audio/visual form, one print form and one online
media form.

What does ‘in depth study’ mean?
The forms for study in depth are:

¢ Radio (audio/visual)
e Newspapers (Print)
e Online, social and participatory media

These forms and the associated CSPs will be studied in relation to all four elements of the A Level
Media Studies Theoretical Framework:

Media Language
Media Representations
Media Industries
Media Audiences
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What about the forms and products that aren’t studied ‘in depth’?

The other forms and products must be dealt with just as thoroughly, but only in relation to one or two
of the elements of the media framework, as follows:

Media Language and Media Representations
e Magazines
e Advertising and marketing
¢ Video games

Media Industries and Media Audiences

e Television
e Music video
e Film (industries only)

As with the in-depth CSPs, you will also need to study the ways in which these CSPs reflect the
social, cultural, historical, economic and political contexts in which they were produced.

Is the study of all the CSPs compulsory?

The short answer is yes. To prepare for the exam and the coursework (NEA) all the CSPs will need
to be studied, following the guidelines set out in the CSP booklet. In addition, it will obviously be
helpful to look at other examples of media products in order to practise your skills of analysis and
evaluation of theoretical approaches. This will help preparation for the exam as at least one media
product will be included that is not a CSP.

What is included in the study of CSPs?

That’'s what this CSP guide is for. Each CSP is briefly described and there are suggestions about
how to link the CSP to the theoretical framework and the contexts.

How will CSPs feature in the exam?

The exam paper has sections on Media Language and Representations (Section A) and Media
Industries and Audiences (Section B) and your in-depth study (Section C).

Section A features questions on two of the following forms: advertising/marketing, magazines and
video games.

Section B features questions on any two of television, music video and film.

Section C features questions on any two of radio, newspapers and online, social and participatory
media.

The questions themselves will focus on the theoretical framework and contexts of the media, but you
will be expected to answer by reference to the relevant CSPs. Section A will also feature an unseen
media product to be analysed.

Are the CSPs linked to the coursework (Non Examined Assessment)?

Yes, the range of production briefs to choose from are linked to the CSPs. The knowledge and
understanding built up in the study of the CSPs will help you to create your own media production.
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Product:
Radio — War of the Worlds (1938) Broadcast available at:
https://archive.org/details/OrsonWellesMrBruns

This is an in-depth CSP and needs to be studied with reference to all four elements of the
Theoretical Framework (Language, Representation, Industries, Audience) and all relevant
contexts.

Selection Criteria

Radio. War of the Worlds is an early example of a hybrid radio form, adapting the H.G Welles
story using news and documentary conventions. The broadcast and the initial response to it
has historical significance as an early, documented, example of the mass media apparently
having a direct effect on an audience’s behaviour. The academic research carried out into the
broadcast (and the ongoing dispute about the extent of the effect) provided some of the early
media audience research and the findings have been extremely influential in the media,
advertising and political campaigning.

A useful overview and discussion of the context can be found here (not part of the CSP for
assessment): https://www.wnycstudios.org/story/war-worlds

What do | need to study? Key Questions and Issues
This radio product relates to the theoretical framework by providing a focus for the study of:
Media Language

War of the Worlds is a rich study of the use of developing codes and conventions in the form of
radio drama, mixing a range of genre conventions to persuade the audience:

e how the combination of elements of media language influence meaning: the use of fake
news broadcasts, pastiches of other genres

e how developing technologies affect media language: in 1938 radio was still a relatively
new mass media technology, the broadcast could experiment with the form in a way not
possible later on

e the codes and conventions of media forms and products, including the processes through
which media language develops as genre: at the time of the broadcast the idea of hybrid
genres was unfamiliar, with clear boundaries between fact and fiction, making this a
significant development in the form.

e Can War of the Worlds be considered as an intertextual product?

e War of the Worlds also belongs to the genre of sci-fi and invasion — how are the
conventions evident?

Media Representations
While there are representations of social and cultural groups in War of the Worlds, this broadcast
is particularly significant for studying how a media product constructs a representation of reality,

drawing on issues in society to convince the audience of its reality.

¢ How does the use of media language construct the representation of the real?
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e What signifiers of different groups and social classes are used? How is this related to the
radio form?

e The representation of the alien invaders in sci-fi genre.

e As abroadcast in October 1938, can War of the Worlds be interpreted as representing
particular political concerns to US — and international — society?

Media Industries

War of the Worlds provides an historical context for broadcasting, being produced at a period
when radio was the only form of domestic media; the 1930s and 1940s became known as the
‘golden age’ of radio.
¢ War of the Worlds was broadcast by Columbia Broadcasting Company — an institution
still in existence (in a very different form) today.
o Radio broadcasting was seen as direct competition to newspapers which had previously
been the only way of receiving news.
e The broadcast is typical of the way institutions are always looking for new styles in order
to attract audiences.
e Regulation — radio broadcasting was regulated by the Federal Communications
Commission and it investigated the broadcast to see if it had broken any laws.
¢ The broadcast provides an excellent example to consider the effect of individual
producers on media industries as this is the work of Orson Welles.

Media Audiences

War of the Worlds has become a real-world test case for a variety of audience theories, although
the exact nature of the audience response is still disputed.

e What techniques does the broadcast use to convince the audience that what they're
hearing is really happening?

¢ Consider the way that external factors — global political context, gender, religion,
education etc. - are likely to also affect audience response

¢ The ways in which audiences interpret the same media product differently — at the time of
broadcast and now.

e Cultivation theory including Gerbner

e Reception theory including Hall

Historical, political, social and cultural contexts

War of the Worlds can be considered in a historical context as it provides an interesting study of
the power and influence of radio as a form during its early days of broadcasting. It is also useful
to consider the product in a social, cultural and political context when considering audience
responses to the programme. It was first broadcast on the eve of World War Il and reflected
fears of invasion in the US and concerns about international relations.
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Product:
Print: Newspaper - The i

This is an in-depth CSP and needs to be studied with reference to all four elements of the
Theoretical Framework (Language, Representation, Industries, Audience) and all relevant contexts.

You will need to be familiar with the i newspaper as an institution but focus stories for detailed
analysis are from the 29 April 2019 issue and are included in this booklet (focus story: ‘Sturgeon
launches new push for independence’ — page 7). You will also need to study the i in relation to
Media Industries and Media Audiences. This means looking beyond the specific edition to consider
issues of ownership, production, funding, technologies and regulation (Media Industries) and
targeting, marketing, sales and readership, audience interpretation, uses and gratifications ideas
and theories (Media Audiences).

Selection Criteria
Print — A national daily ‘quality tabloid’ which will enable students to compare products and the
context in which they are produced and consumed.

What needs to be studied? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:
Media Language

¢ How are newspaper codes and conventions used in this cover and the selected stories?
How are these codes and conventions used to influence meaning?

e How have the choices made in the selection of material and construction influenced
meaning of the cover and stories?

¢ How are the i's viewpoints and ideologies communicated by the cover and stories?

e How is your understanding of this product illuminated by semiotic and structural analysis
(including Barthes)?

¢ What are the narrative features of the cover and selected stories? How is the audience
positioned by these narrative features? Todorov’'s approach to narratology will be helpful
here.

Media Representations

How are events, issues and social groups represented in this product?

What does an analysis of representation reveal about the i's construction of reality?
How is representation used to address a target audience?

How are media representations used to convey values, attitudes and beliefs about the
world and how these may be systematically reinforced across a wide range of media
representations?

¢ How audiences respond to and interpret media representations

¢ Reception theory including Hall

Media Industries

The i is a newspaper, launched in 2010, which offers a range of opportunities for discussion of the
ways in which the newspaper industry is owned and controlled and how it has responded to the
impact of new technologies. A case study of Johnston Press will allow students to demonstrate
knowledge and understanding of:

e How processes of production, and circulation shape the i
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The specialised and institutionalised nature of media production and circulation

The effect of recent technological change

Issues concerning newspaper ownership and influence

The significance of economic factors

The regulation of the newspaper industry through the Independent Press Standards
Organisation (IPSO)

Media Audiences

The study of audience in the context of newspapers is of particular importance. The theoretical
framework of audience intersects with the study of visual codes and representations which are
crucial to analysing the mode of address and techniques of persuasion used to create a consensus
for a particular set of beliefs and values. Areas of investigation include;

Demographics and Psychographics of target audience

How the | reaches, addresses and positions its audience

How the content and construction of individual news stories appeal to the audience
How and why the audience can interpret news stories in different ways

How different responses can be linked to aspects of identity and cultural capital
Media effects including Bandura

Cultivation theory including Gerbner

Reception theory including Hall

Political, social, economic and cultural contexts

The i launched to pose a challenge to existing ‘quality’ newspapers with low cover price and tabloid
format in the context of declining newspaper sales and can be considered in relation to the social
and cultural contexts surrounding the sale of print newspapers. From an economic perspective, it
will be useful to consider how print newspapers have responded to declining revenue and its
slightly left of centre political positioning mirrored its ‘parent’ paper, the Independent, now defunct in
print form.
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We arelivingin
divisive times,
says Cox’s sister

Eturgeon launches new
push for independence

By Chris Green.
SCOTLAND EDNTOR

;l‘he ?]-:S_Jt.;isy National Party w'l_JIE]
HUnC biggest campaign on
economics of independence nits his-
tory this summer, a= it seeks to per
sunte Scots why they should ditch the
pound in frvour of 8 new curmency.

As part of the plan, an-
nuun_aeﬂrhybﬂ_imla Stur-

inherel speach
%e SNP ctﬁlﬁzmnce
idJLyEd.in]:-urg]] yesbeE

[, party activists wi

knc-&a; doors and dis-
tribute information leaf
lets toevery housshold in
the country.

Delegates aj wed plans
to sbop using the pound and launch
a new Scottish currency “as soon
as practicable™ after a vobe for inde-
?nﬂenn!. The decision means the

NP has now formally sera its
policy of keeping the pound after
inependence by forming a curren-

PEOPLE

oy union with the UK, as pr d

ahead ut'?ﬂ]d‘svma-E{' s
In her s b, Ms Sturgeon said

that the SN had to “step up to the

of answering people’s ques-

mund!pm e, inchdi

these around currency. Activists
e sent out to distribute a “housshold
guide” on the economics of independ-
ence to all of the nation's 2.4
million housaholds, which
nillgeﬁmﬂmpmt}%nw
i

pus_n“ NP will also set
up a new Social Justice
and Fairness Commis-
sion, with the aim of
demonstrating how in-
dependence could spread
Beotland's wealth more firdy.
“1f we can now show what i possi
hle with the sponomic powers of inde-
denece, we will win a referendum,”
5 Bt told delagates. “We will
et out an alternative to the inevita-
hle economic decline of Breit.”
Theresa May previously dismisssd

calls for a re-run of 2004's vote and iz
likely to maintain this position unless
opinion polls consistently show that
amajority of Seots now support leav-
i e UK.

n the key dehate on currancy,
Sgill" _EI'LTEmh_EI!'E deEedkbhe leader-
ship by voting to back scrappin,
the pound more quickly than mﬁ
been rEp-osed by the party’s own
Gror AOITITISE0N.

Under original plans, a decizion
on & NEw EILI!'I!'EEII:F' was tn be taken
during the first five-year term of
the Seottish Parliament following
independence.

But delegates agreed that a new
Seottish currency should be res
for launch “a= soon as practicable
after independence day”™.

Howewer, the Seottish Labour lead-
er, Richard Leonard (irset), claimed
that scrapping the pound would
“foree hundreds of thowsands of fam-
lies with to gamble their
house and savings on an untested
OEW CUITEnCY ™.

Dugdale poised to quit Scottish Parliament’

By Eatrine Bassey

The former Scottish Laboar
leader, Kexia Dugdale, is sed to
quit Holyrood in a matter of
weets.itwasm?urwdﬁfrdaf.
A spokesman for the ian
k[SPdeﬁhm&;ncmshe equﬁnn
suggestions that she could s
duwnhepuf_llpnthem]ealbhgﬂﬁgl
t inmentary term in June,
M;lmanlt\;:;rmmechsem
e {insie ) was reported
by the Times as saying

that she would make a “depariure
announcement shortly™.
ocoh Labour leade
Seottish h}ﬁa’in
August 2005 after Jim
Hm-ph?quit,inme
wakeol a disastrouns
general election
campaign which saw
the party lose all bat
one of its seats northof
the border She stepped

diown as leader two years
later, with left-winger Ri

Leonard succeeding her. Ms
e has besn unhal
gl hﬂ_lﬂm PRy

By Benry Clare

The sister of the murdered MP Jo
Cox will warn that we are E'::.I-I:I)E
through “the most divisive peri
ut'uyru:nesl;f 'n‘hmmumﬁ a
series of events in memory
of the Labour politician.

It iz nearty thres years since Ms
Cox was killed in ber Batley and
Spen consmuen:}ijn West York-
shire by Thomas Mair, who was
sentenced to life imprisonment for
the murdar.

Sinee the death of the mother-
oftwo on 15 June 3006, two annual
“Creat Get-Together” events have
b heald in her honour:

Details of the third commemora-
tion will be anmounced today at the
Jobin Smith's foothall and nagty sta-
dium in Huddersfield.

Ms Com's sister, Kim Leadbeater,
will b at the arena and plans to
say: "After my sister was killed, [
had hoped te =28 8 more compas-
sionate way of doing politics and
communities uniting igajnqt ha-
tred - two things that Jo believed
in deeply.

“Unfortunately, instead we have
been living through the most divi-

sive period of our times. But [ donat.
believe thisis a reason to stop trying
o do something pesitive.

“From talking to many of the
brilliant people ]whu:- :maIi 5§ IoLu'i
ising events and smal
E:nwn [EB.L the cnﬁ%’y = =ick and
tired of division and keen to get

hark together™

The mes of this year's event,
due to be held from 21 to 23 June,
will b “Let's Get Back Together”.

Catherine A nderson, from the Jo
Cox Foundation is also expectad
to use her spept ;1 the Iaumgalﬁ
urge b work towards
hgd.tj\]wg:lﬂgu'lﬂs. She will say: “Politics
iz all about strongly views and
rigorows dehate and Jo never shied

from that.

"gur. it can and must be done
in a way that shows respect for
those we may di with and
without seeking to widen divisions
n society. Inflammatory |
threats and ilﬁfﬂﬁion have no
place in our public discourse.

“They represant the kind of pali-
tics Jo detested and ever%:ucg' in
ﬁglhlin life has a responsibility to

i take the peison out of our po-
Titieal rulture”

LAEBOUR

Corbyn wants todeclare
UK climate emergency’

By Davad Hnghes

Lahour has foreed a Commaons wote
on whel;her"b}} Itieu:]_n:e a "climate
emergency” following mass pro-
tests over global v\l'armE

A vobe was one of the key
d;mnnds P‘-Em“im‘“%m”i”“;
whiose artivists paralysed parts o
Landon over the past fortnight.

Jeremy Corbyn said he hopad
other nations would follow if the
UK becomes the first to declare a
climate emergency on Wednesday.

The move was backed by the
16-year-old environmental activist
Greta Thunherg, The Labour leader,

whi met the Swedish teenager st a
Lonidon summit last week, prai
“the inspiring climate activism we
have seem in recent weeks".

He adided: “The UK Parliament
will have the chance to be the first in
the warld to declare an environment.
and climate emergency, which we
hope will trigger 8 wave of action
from parliaments and vernments

Lahour will use an opposition
motion to push Parlizment to act
with urgency te avoid more than
L.5°C of global warming, which
requires worldwide emissions to
reach net zero before 2050,

7571/CSPs/2020



11

Product: Teen Vogue website http://www.teenvogue.com/
Facebook page https://www.facebook.com/teenvogue/
Twitter feed https://twitter.com/TeenVogue

This is an in-depth CSP and needs to be studied with reference to all four elements of the
Theoretical Framework (Language, Representation, Industries, Audience) and all relevant
contexts.

Selection Criteria

Online, social and participatory: Fashion, lifestyle, political and campaigning website and social
media sites. The site should be studied in detail including the home page of the website and the
‘Culture’ section.

What needs to be studied? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:
Media Language

How are the codes and conventions of a website used in the product? How are these conventions
used to influence meaning?

The website should be analysed in terms of:
¢ the composition of the images, positioning, layout, typography, language and mode of
address.

The application of a semiotic approach will aid the analysis of the way in which the website
creates a harrative about the world it is constructing — often to do with age, beauty and social and
political issues.

The genre conventions of websites will be studied and the genre approach should also include
reference to the content of lifestyle websites.

Narrative in the context of online material can refer to the way that the images and the selection
of stories construct a narrative about the world.

Media Representations

The choice of this online product provides a wide range of representational issues. These include
the representation of the target audience of young women in the United States but also globally.
The focus on representation will build on work done in the analysis of visual images and can also
be used to explore target audiences and ideological readings

o Representation of particular groups (age, gender, race), construction of a young female
identity.

e Who is constructing the representation and to what purpose? (Stuart Hall)

¢ The focus on politics, social issues and technology (in addition to fashion and celebrity)
suggests a new representation of young women.

¢ Analysis of the construction and function of stereotypes

¢ Representation and news values — how do the stories selected construct a particular
representation of the world and particular groups and places in it? (‘Rise, Resist. Raise
your Voice’ is the slogan for the website.)

e Theories of representation including Hall.

Media Audiences

The close study product provides an example of a clearly targeted, primary audience through
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demographics of gender and age which should encourage the study of issues of identity. Related
to this would be a discussion of the changing relationship between producers and audiences in
the context of participatory media.

Definitions of mass and minority or specialised audiences.

o Debates around the idea of targeting specialised audiences (by age, gender, lifestyle
etc.) and how successful that targeting is.

o Differing interpretations by different groups — those belonging to and outside the primary
audience. (Stuart Hall —reception theory)

e Opportunities for audience interactivity and creativity.

Media Industries

Teen Vogue is a commercial media product but could also be seen as fulfilling a public service
through its political reporting and social campaigns. The website also demonstrates the way that
publishing institutions (in this case Conde Nast) have developed their reach through new
technology and convergence — particularly relevant to this target audience.

e Teen Vogue’'s web and social media sites show how institutions respond to changes in
consumption.

e The use of digital platforms to expand the output and reach of the products demonstrates
how institutions have responded to the impact of new technology

Political, social and cultural and economic contexts

Teen Vogue is culturally significant in its marrying of the political with fashion and lifestyle to target
a young female audience more traditionally seen as interested in more superficial issues. Its
explicit feminist stance and reporting on the Trump presidency has made it a relatively radical
voice in the context of mainstream US media. The social and economic contexts can be
addressed in terms of how the product has been received and how it has succeeded when other
magazines (online) are struggling to maintain audiences.
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Product: Music Video — Letter to the Free — Common ft Bilal

This is a targeted CSP and needs to be studied with reference to two elements of the
Theoretical Framework (Media Industries and Media Audiences) and all relevant contexts.
A suitable version of this video can be found at

https://www.youtube.com/watch?v=KO7tVuPHOXxA

Selection Criteria

Music Video — Letter to the Free is a product which possesses cultural and social significance. It
will invite comparison with other music videos allowing for an analysis of the contexts in which
they are produced and consumed.

What needs to be studied? Key Questions and Issues

This product relates to the theoretical framework by providing a focus for the study of:

Media Industries

The media of music video provides a useful case study to consider how musicians and the wider
industry have responded to rapid technological change — streaming, piracy, video hosting sites —
finding ways to make money from previously free services.
¢ the significance of patterns of ownership and control, including conglomerate ownership,
vertical integration and diversification
e Vevo — the video is distributed on YouTube and across the internet by Vevo, a video
hosting service.
e Common is a Def Jam recording artist. Def Jam is a label associated with urban and hip
hop music, starting as an independent in the 1980s it is now owned by the conglomerate
UMG (which also owns Vevo)
e As the soundtrack to the Netflix documentary The 13" the video is an example of cross
media promotion and marketing.

Media Audiences

The study of audiences for this video will use the analysis of media language and representation
to consider how the video addresses an audience. As both rap and political protest song, the
video can be studied as addressing a range of audiences beyond the youth market.
¢ how media producers target, attract, reach, address and potentially construct audiences
e how media industries target audiences through the content and appeal of media products
and through the ways in which they are marketed, distributed and circulated: Widely
distributed on video hosting sites aimed at a youth audience but also consumed by the
audience for political documentary.
e how audiences interpret the media, including how they may interpret the same media in
different ways.

Social, political, economic and cultural contexts

Common is an Oscar and Grammy award winning hip/hop rap artist who wrote Letter to the Free
as a soundtrack to The 13" — a documentary by Ava DuVernay named after the American 13"
amendment (the abolition of slavery). Some of Common’s output is highly politicised, existing in
the context of a variety of social and cultural movements aimed at raising awareness of racism
and its effects in US society (e.g. Black Lives Matter). The product can also be considered in an
economic context through the consideration of if and how music videos make money (through,
for example, advertising on YouTube).
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For the television study, you must only study one television programmes:
Deutschland 83

OR

The Missing

OR

The Killing
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Product: Deutschland 83 TV series

This is a targeted CSP and needs to be studied with reference to two elements of the Theoretical
Framework (Industries and Audience) and all relevant contexts. Series 1 episode 1 must be
studied in detail.

Selection Criteria
Television — product not in the English language.

This product can be accessed via DVD or as a download via the Channel 4 website
http://www.channel4.com/programmes/deutschland-83/on-demand

What needs to be studied? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:
Media Audiences

Issues of audience are also relevant throughout the other theoretical frameworks. In media
language, the use of different formal structures to position the audience to receive and interpret
meaning is central, while the study of representations has at its heart the reinforcement of social
and cultural values for audiences. The study of institutions is also indivisibly linked to the need to
define and attract specific audiences.

e The production, distribution and exhibition of Deutschland 83 shows how audiences
can be reached, both on a national and global scale, through different media technologies
and platforms, moving from the national to transnational through broadcast and digital
technologies.

o The way in which different audience interpretations reflect social, cultural and historical
circumstances is evident in the analysis of the series which are explicitly linked to
contemporary issues.

e The reception of the series in Germany, Europe and the US.

e The advertising campaigns (trailers, websites at home and abroad) for the series
demonstrate how media producers target, attract and potentially construct audiences.

e Cultivation theory including Gerbner

¢ Reception theory including Hall

Media Industries

Deutschland 83 is part of a recent trend — which really started with BBC4's showing of The Killing
— for foreign language series to perform well critically and commercially with particular UK
audiences. It can be argued that Deutschland 83 was a deliberate attempt by the German media
industry to develop a prestige series which could take advantage of the new openness to ‘foreign’
products abroad.

e |tis a co-production of AMC Networks' SundanceTV and RTL Television (German and
American), positioning it to exploit the national and global market.
e Bought by C4 in Britain as part of their ‘Walter presents...’

Social, economic and cultural contexts

Deutschland 83 deals with the historical past of Germany — and of Europe — using a revisionist
approach to question some of the certainties about the cold war. This is a useful product to
explore the vital issues of how nations explore their past through popular culture and how this is
also a way of commenting on contemporary society. The economic context can be explored
through patterns of ownership and production and how the product is marketed nationally and
globally.
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Product: The Missing TV series

This is a targeted CSP and needs to be studied with reference to two elements of the Theoretical
Framework (Industries and Audience) and all relevant contexts. Series 2 episode 1 must be
studied in detail.

Selection Criteria
Television — A product which will provide rich and challenging opportunities for interpretation and
in depth critical analysis.

This product can be accessed via DVD

What needs to be studied? Key Questions and Issues

This product relates to the theoretical framework by providing a focus for the study of:

Media Audiences

Issues of audience are also relevant throughout the other theoretical frameworks. In media
language, the use of different formal structures to position the audience to receive and interpret
meaning is central, while the study of representations has at its heart the reinforcement of social
and cultural values for audiences. The study of institutions is also indivisibly linked to the need to
define and attract specific audiences.

e The production, distribution and circulation of The Missing shows how audiences can
be reached, both on a national and global scale, through different media technologies
and platforms, moving from the national to transnational through broadcast and digital
technologies.

e The way in which different audience interpretations reflect social, cultural and historical
circumstances is evident in the analysis of The Missing which is explicitly linked to
contemporary issues.

e The advertising campaigns (trailers, websites at home and abroad) for the series
demonstrate how media producers target, attract and potentially construct audiences.

e Cultivation theory including Gerbner

e Reception theory including Hall

Media Industries

The Missing is the BBC'’s response to the success of ITV’s Broadchurch which reintroduced the
English language extended serial format to UK drama schedules following the success of foreign
language series such as The Killing and the The Bridge. It is an example of co-operation between
the BBC, STARZ (USA) and the Belgian government’s Tax Shelter scheme.

e Theregulatory framework of contemporary media, with the focus on PSB in the UK

e New Pictures and Two Brothers Pictures, STARZ and Film Flanders provide a case study
for the specialised nature of media production, distribution and circulation within a
transnational and global context.

e Understanding of how media products are shaped by the processes of production,
distribution and circulation
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Social, economic and cultural contexts

The crime drama is one of television’s oldest and most popular genre formats. Study of significant
examples from different decades allows for critical analysis of changing values, beliefs and
attitudes in society, particularly to the representation of gender and race. Its gratifications may
include providing a safe space for the exploration of crime and violence with added vicarious,
visceral or intellectual pleasures available. It can be argued that the ideological function of this
genre: to reinforce the myth that criminals will always be removed from society - has never altered
in the history of the genre. The economic context can be explored through patterns of ownership
and production and how the product is marketed nationally and globally.
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Product: The Killing TV series — The Danish version

This is a targeted CSP and needs to be studied with reference to two elements of the
Theoretical Framework (Industries and Audience) and all relevant contexts. Series 1 episode 1
must be studied in detail.

Selection Criteria
Television — product not in the English language.

This product can be accessed via DVD

What needs to be studied? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:
Media Audiences

Issues of audience are also relevant throughout the other theoretical frameworks. In media
language, the use of different formal structures to position the audience to receive and interpret
meaning is central, while the study of representations has at its heart the reinforcement of social
and cultural values for audiences. The study of institutions is also indivisibly linked to the need to
define and attract specific audiences.

e The production, distribution and exhibition of the Killing shows how audiences can be
reached, both on a national and global scale, through different media technologies and
platforms, moving from the national to transnational through broadcast and digital
technologies.

e The way in which different audience interpretations reflect social, cultural and
historical circumstances is evident in the analysis of the series which are explicitly linked
to contemporary issues — often related to gender and feminist issues

¢ New types of characters to construct alignment for the audience/audience positioning.

e The advertising campaigns (trailers, websites at home and abroad) for the series
demonstrate how media producers target, attract and potentially construct
audiences.

¢ Audience behaviour in response to the series — the interest in Scandinavian culture and
lifestyle.

Cultivation theory including Gerbner
¢ Reception theory including Hall

Media Industries

The Killing was the catalyst for the wider distribution of foreign language crime programming on
UK television, its unexpected success influencing BBC4's scheduling but also that of other UK
channels. The Killing was produced the Danish national public service broadcaster DR,
providing the opportunity to study PSB in a different national context.

e The regulatory framework of contemporary media, with the focus on PSB

e The Killing provides a case study for the specialised nature of media production,
distribution and circulation within a transnational and global context.

¢ The Killing personifies a successful transnational, contemporary media product with long
duration (it was broadcast in the UK nearly five years after its success in Denmark) has
been shown in its original form across Europe and remade by Turkish and US TV (AMC)
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Social, economic and cultural contexts

The Killing is part of cultural phenomenon of the early twenty — first century which for the first
time saw TV series not in the English language become part of mainstream UK broadcasting.
That these series were dominated by the crime genre was part of a wider cultural phenomenon
which saw the crime genre become the key form for exploring social contexts. The Killing was
also a key factor in the surge in interest in Scandinavian culture in the UK. The economic context
can be explored through patterns of ownership and production and how the product is marketed
nationally and globally.
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Product:
Film — Hidden Figures (Theodore Melfi, 2016, US) production and distribution context

This is a Targeted Close Study product for which you will need to focus on the following areas
of the Theoretical Framework:

Media Industries

Students are not required to watch the film for the assessment.

Selection Criteria

Film: Hidden Figures is a Hollywood low to medium budget film which combines serious
(potentially controversial) themes about race in the US with a familiar, accessible film style.
Students do not need to watch the film but will need to be familiar with the production context
and distribution materials including the official website, trailers, posters, social media presence
(Twitter, Facebook etc.). A useful overview of the campaign can be found at:
https://christhilk.com/2016/12/29/movie-marketing-madness-hidden-figures/

The film should only be studied in relation to Media Industries.

What do | need to study? Key Questions and Issues
This film product relates to the theoretical framework by providing a focus for the study of:

Media Industries

e Hidden Figures is a co-production between independent production companies and a
major Hollywood conglomerate through its film subdivision Fox 2000

e Case study of industry context would include Fox as a conglomerate with an exploration
of the role of low budget film making in its wider strategy.

e With a budget of $25m Hidden Figures is a low to medium budget Hollywood film, an
industry category which has recently been recognised for its profit potential.

¢ Distribution techniques — focus on traditional distribution and circulation linked to
targeted audience.

e The concept of “risk-taking” in terms of subject matter which might not be tackled by big
budget productions.

¢ Regulation of conglomerates, debates about ownership and control

Social, economic and cultural contexts

Hidden Figures deals with US history and the idea of the contribution of particular groups being
‘hidden from history’ (apparent in the marketing of the film). The subject matter of the film
also links to contemporary concerns and debates about race in the US. The film is also
targeted at an audience often ignored by Hollywood due to age, gender and race and thus
can be explored in terms of the social and cultural context in which it was produced. As a low to
medium budget film, it will be interesting to consider this film in its economic context, especially
in comparison to big-budget Hollywood films.
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Product: Tomb Raider Anniversary (2007)

This is a targeted CSP and needs to be studied with reference to two elements of the Theoretical
Framework (Language and Representation) and all relevant contexts.

Selection Criteria
Video Game

The study focuses on:

o the game

e the game cover
http://www.mobygames.com/game/xbox360/lara-croft-tomb-raider-anniversary/cover-
art/gameCoverld, 196760/

For Tomb Raider Anniversary (PEGI rated 16) you should have knowledge and understanding of this
product as a contemporary action adventure game in terms of the relevant issues of representation
and its use of media language. In order to develop this awareness, you should consider the following
examples of gameplay, which may be accessed online. You may play the game but this is not a
requirement. Note that the following examples are age appropriate.

https://www.youtube.com/watch?v=UU8Sw0OKDHcqg

https://www.youtube.com/watch?v=ITKB4bbYPDI

These examples will offer ample opportunity to explore those elements of the theoretical framework
which are detailed below.

What needs to be studied? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:
Media Language

A semiotic analysis of the visual style inevitably engages with the study of genre and narrative with
the mise-en-scene of the game — apparent in the gameplay and the cover art work — referencing sci-
fi, fantasy and action adventure as well as the conventions of different types of gameplay.

Analysis must include:
¢ Mise-en-scene analysis
e Semiotics: how images convey cultural meanings

Narrative

¢ Building on the semiotic analysis, consider the way the gameplay works through narrative
codes to construct narratives of adventure and enigma for the character.

¢ Analyse the way the video game’s artwork conforms to particular styles of fantasy and hyper
realism and how this might link to narrative and audience.

¢ Analyse the way narrative techniques such as binary oppositions and conflict are used to
create meaning and to position the audience.

e Consider the ways in which the video game allows participation in and development of
narrative

¢ Narratology including Todorov
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Genre

The genre conventions of different types of games can be identified such as
¢ third person, shooter and role playing games.
e Action adventure conventions which reference Hollywood cinema
e The study of genre conventions will also overlap with issues of audience — such as mode of
address and target audience.
e Genre theory including Neale

Media Representations

The focus of representational issues in Tomb Raider is clearly gender — the central character, Lara
Croft, is iconic in gaming and has become central in the controversial debates around the
representation of women in gaming.

o Representation of gender — Lara Croft has been interpreted differently by different groups.

e The physical representation of Lara as a case study in the history and development of
computer games

e Gender and video games can also be considered in the wider context of the games industry
which has been accused of misogyny — who designs and consumes video games?

e Theories of representation including Hall

Cultural context

Tomb Raider Anniversary is an entry in the long running franchise; a remake of the original Lara
Croft game in1996. Its longevity is a mark of its cultural significance with the character of Lara Croft a
recognisable icon beyond the gaming audience, signifying a range of meanings around
contemporary femininity.
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Product: Men’s Health Magazine

This is a targeted CSP and needs to be studied with reference to two elements of the Theoretical
Framework (Language and Representation) and all relevant contexts.

Selection Criteria

Print: Magazine. The magazine should be studied in depth — the edition is Jan/Feb 2017 and the
front cover and images from inside the magazine that must be studied are shown the pages
following this information.

What do | need to study? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:
Media Language

The magazine front cover and specified content should be analysed in terms of the composition of
the images, positioning, layout, typography, language and mode of address etc. this will then
provide detailed evidence for application of the other theoretical frameworks

e Semiotics: how images signify cultural meanings
Narrative and Genre

The genre conventions of the magazine cover will need to be studied. While narrative may be
more familiar to students as an approach to apply to moving image forms, it can also be very
productively applied to print media as a way of examining audience targeting, positioning and
interpretation.
o Consider the way the front cover creates a narrative about character and lifestyle in order
to attract an audience
e The way in which the cover stories create enigma and anticipation for the reader — to be
fulfilled by reading on.
e Narratology including Todorov

The cover and specified content can be analysed in the context of genre in terms of conventions
of layout and composition — which will overlap with analysis of visual language — but also as part
of the genre of men’s health and lifestyle magazines.

e Genre study would include an analysis of the conventions of magazine front covers — a
study which would overlap with visual analysis and audience positioning.

e Students should extend their genre approach by analysing the conventions of content of
the magazine.

e Genre theory including Neale

Media Representations

Clearly the key areas of representation suggested by the magazine are to do with gender,
primarily masculinity but also how this affects the representation of women.

e The emphasis on male beauty and grooming challenges some conventions of traditional
stereotypes of masculinity.
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o The types of images selected refer to concepts of hyper masculinity and gender as
performance
Men as object of a homosexual and heterosexual gaze

e Theories of representation including Hall

Social and cultural contexts

Men'’s Health magazine represents a notable social and cultural shift in expectations of
contemporary masculinity. The study of Men’s Health can be linked to social and cultural contexts
through reference to body image and changes in what society deems acceptable and
unacceptable representations.
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Product: Advertising and Marketing — Maybelline ‘That Boss Life part 1’ Manny Guitterez
(online ad)

This is a targeted CSP and needs to be studied with reference to two elements of the
Theoretical Framework (Media Language and Media Representation) and all relevant contexts.

Selection Criteria

Advertising and Marketing — The Maybelline advertisement is a product, which possesses
cultural, social and historical significance and provides rich and challenging opportunities for
interpretation and in depth critical analysis.

A copy of the advertisement is available at https://www.youtube.com/watch?v=PfJD5i3yldM

What needs to be studied? Key Questions and Issues
This product relates to the theoretical framework by providing a focus for the study of:
Media Language

Detailed study of the Maybelline ‘That Boss life’ should enable students to develop an
understanding of how conventions of advertising are socially and historically relative,
dynamic and can be used in a hybrid way.

Analysis should include:
e Mise-en-scene analysis
e Cinematography and Aesthetics
¢ How developing technologies affect media language
¢ Intertextuality and hybridity
e Semiotics: how images signify cultural meanings
e How advertising conventions are socially and historically relative
¢ The significance of challenging or subverting advertising conventions
¢ The way in which media language incorporates viewpoints and ideologies

Narrative
¢ How does the Maybelline advert position its audience?
e How does the Maybelline advert construct a narrative which appeals to its target
audience?
e The ways in which the advert can attract a range of responses and interpretations
e How does this advert create desire for the product?

Techniques of Persuasion
e Students should be able to demonstrate knowledge and understanding of the persuasive
techniques used in the advert and issues surrounding brand values, brand message,
brand personality and brand positioning should inform the analysis

Media Representations

Discussion of the Maybelline advert will focus mainly on representation of gender, age,
ethnicity and lifestyle with opportunities for direct comparison with other advertising CSPs.
Focusing on:-

e The way the media through re-presentation constructs versions of reality
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¢ How and why stereotypes can be used positively and negatively

e The processes which lead media producers to make choices about how to represent
social groups

¢ How audience responses to interpretations of media representations reflect social,
cultural and historical attitudes

e The effect of social and cultural contexts on representations

e Theories of representation including Hall

e Theories of identity including Gauntlett

Social, historical and cultural contexts

Analysis of the Maybelline advert could enable students to enter discourses on gender fluidity
and engage with the idea that for advertisers, gender is no longer important — the only identity
that matters is as consumer. The changes in cultural and social norms are well-reflected in this
product and the changing expectations of audiences and consumers can be explored through
this product. This product raises some interesting questions about gender and the socially and
historically relative conventions of advertising.
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Additional Notes for Teachers
Availability and age suitability of CSPs

AQA has provided links to online versions of the majority of the CSPs. Some products will, however,
need to be purchased by centres. Where this is the case, we have made it clear where they can be
accessed. Further information is provided below.

There may be issues relating to age appropriateness for some of the CSPs. Teachers should use
their discretion in previewing and selecting suitable material, but it should be noted that all age-rated
CSPs are suitable for audiences of below 18.

Television

Deutschland 83 can be accessed at http://www.channel4.com/programmes/deutschland-83 or can be
purchased on DVD.

The Missing Series 2 can be purchased on DVD.

The Killing can be purchased on DVD. Please note that this should be the Danish version of the
series and not the American re-make.

An outline knowledge of the series will be sufficient to place narrative, plot and genre elements of the
specified episodes in context for the study of media audience and media industry matters.

Online, social, participatory media
Links to the Teen Vogue and to her social media presence are available in the CSP booklet.
Video games

Tomb Raider Anniversary is available as a PC game and also on a range of consoles or as an app.
Students should have knowledge and understanding of this productas a contemporary action
adventure game in terms of the relevant issues of representation and its use of media language. In
order to develop this awareness, learners should consider at least one extract from the game chosen
by the centre, which may be accessed online.

Newspapers

Digital versions of the front page and focus story of the newspaper are available in the CSP booklet.
Please note that these will change for each academic year, but will always be drawn from The i.

Advertisements
A link is provided in the CSP booklet to the advertisement for this course.
Radio

A link to The War of the Worlds is provided in the CSP booklet. An additional link to a podcast about
The War of the Worlds is also provided. This is not a product to be studied for assessment but will
provide interesting additional information on the way the product was received.
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Film

Film is an inextricable part of the wider media landscape, which is intimately connected with other
media, such as television, video games and online media. However, to avoid overlap with AS Film
Studies, film should not be a primary object of study in this context. Students may study individual
feature films, but, for this specification, this must only be in the context of the study of media
industries.

Students do not need to watch the film CSP.

Links to an age appropriate trailer for the film is available in the CSP booklet. The study focus should
be on media industry aspects of this CSP: the nature of production, distribution and circulation.

Magazines
Digital versions of the magazine cover and pages to be studied are available in the CSP booklet.
Music Video

A link to an online version of the music video is available in the CSP booklet.
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